Food Network is Canada’s favourite destination for entertaining and 
inspiring food-related experiences. From engaging, passionate chefs to 
dramatic culinary competitions and behind the scenes access to the food 
industry, Food Network serves up an appetizing schedule showcasing 
popular programs from Canada, the U.S., Britain and around the world. 
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Lynn Crawford is back for a new season 
of her award-winning series. Pitchin’ In 
won the Banff World Television Festival 
Rockie Award for Lifestyle & Information 
Program. Lynn was also nominated as 
best host in a lifestyle program at this 
year's Gemini Awards. 


They're back and they're ready for 
redemption— Top Chef congregates a 
dream team of 18 past ‘chef’testants 
who nearly won the title to return to 
see if they have what it takes. The 2010 
Emmy Award-winning Top Chef returns 
to New York City for a new season with host Padma Lakshmi and head 
judge chef Tom Colicchio, alongside judges Gail Simmons and new this 
season, best-selling author and chef Anthony Bourdain. 


Hosted by internationally renowned chef, restaurateur and owner of 
Toronto's Scarpetta restaurant, Scott Conant, each episode features 
dueling teams of aspiring restaurateurs who have 24 hours to conceive, 
plan and open their own restaurants for one night. When the doors 
open, each restaurant serves a discerning group of diners, along with 
Scott and a rotating panel of judges. Based on the restaurant's concept, 
execution and viability, the judges choose a winning team to receive 
$10,000 in seed money toward realizing their dream. 


It's cupcake vs. cupcake in Food 
Network's tastiest competition yet! 

In each episode four of the top 
American cupcake bakers face off in 
challenges until only one decorator 
remains. The sweet prize: $10,000 and 
the opportunity to showcase their 
cupcakes at the winning gig—whether 
its baking for a special Ace of Cakes 
anniversary celebration, a star-studded 
magazine party or an A-list celebrity golf 
tournament. 


After nine seasons, Food 
Network has announced that 

the 10th will be the last for Ace 
of Cakes. But Duff and his cake 
‘architects’ aren't going quietly— 
episodes include the US Tennis 
Open, 1500th episode of Who 
Wants to be a Millionaire, a Duff 
appearance on The Price is Right 
and a cake for Betty White. 


Based on the successful British 
series and popular “Cook 
Yourself Thin” cookbook, 
culinary experts Harry Eastwood, 
Allison Fishman and Candice 
Kumai show guests how to 

lose their unwanted inches 

by replacing extreme dieting with clever cooking. Each episode of 

this U.S.-based series follows one guest as she learns simple ways to 
transform her favourite high-calorie meals into delicious, healthier fare. 


The delectable Sophie Dahl brings her culinary prowess with a cookery 
series, marrying her talent for storytelling with fresh, enticing recipes. 
Each episode is themed around an emotional thread including 
romance, nostalgia and escapism. With food as the centerpiece, she 
revisits treasured places, revealing the personal resonance behind each 
of her recipes. 


Professional chef and cookbook author Marcela Valladolid prepares a 
fresh take on Mexican food and shares simple and authentic recipes. 
Marcela, inspired by her dual Mexican and Southern Californian 
upbringing, transforms stereotypes of the cuisine into healthy and easy- 
to-prepare Mexican meals. Whether serving home-cooked dinners for 
her son or entertaining friends and family, Marcela brings to the table 
fresh flavour that fits all tastes. 


~ 451,000 unique visitors/ 
month 


- 5.6 million page views/ 
month 


-© Over 11 minutes per 
visitor/month — number 1 in 
the Food category 


~ Over 37% of the audience 
is F25-54 indexing 142 vs. 
the online population 


~ Over % million downloads 
of foodnetwork.ca’s mobile 
apps for iPhone, Blackberry 
and Nokia 


Food Network iPhone app 


Source: Unique Visitors and Profile 
data comScore Inc. Media Metrix. Page 
Views Omniture Site Catalyst. All data 
September-November 2010 average 


foodnetwork.ca’s App stats from iTunes 
connect for iPhone, Polar Mobile for 
Blackberry and Widgifacts for Nokia 


For more, please visit ShawMedia.ca - 13 


14 - For more, please visit ShawMedia.ca 


TOP, CHEF 
CANADA 


Head Judge: Mark McEwan 
Host: Thea Andrews 


Top Chef Canada 


In this high stakes competition audiences will get to see the next generation of 
Canadian culinary pros in action. Each week the chefs compete in Quickfire and 
Elimination Challenges that will showcase the diverse range of world cuisines 
that have found a place at so many dinner tables throughout the country. At the 
centre of the competition is critically acclaimed superstar chef Mark McEwan 
who assumes the role of Head Judge. Chef McEwan will issue the challenges, 
taste the food and invite some of the world’s best chefs to join him at the 
judges’ table where they will decide who stays and who goes. At stake is a 
$100,000 cash prize and the title of Canada’s Top Chef. 


Eat St. 

Eat St. is a lip-smacking celebration of North America’s tastiest, messiest, 

and most irresistible street food. From Tijuana-style tacos served out of an 
Airstream trailer to pizzas baked in a brick oven on wheels, classic dogs with 

all the fixin’s and sirloin burgers slathered in bacon jam (yes, bacon jam!), food 
cart fare is the hottest trend going. The stars of the show are the vendors 

-- mavericks with creative takes on mobile meals and inspiring stories to tell. 
Seeking out the very best curbside eats, Eat St. is your grease-stained roadmap 
to the ultimate street food experience. 


The Great Food Truck Race 


Hosted by Tyler Florence, the series pits seven teams - representing the country’s 
best food trucks - against each other to hit the road and cook their way across 
America. Each week, the teams that sell the most food race on to the next 
episode. The losing team drives home. In the end, one food truck remains, and 
the team behind the wheel and the grill wins the $50,000 grand prize. 


Outrageous Food 

In Outrageous Food, “Big Chef" Tom Pizzica, is on a quest to unearth the most 
jaw-dropping, eye-popping, occasionally heart-stopping foods in the country 
— dishes that give “outrageous” a whole new meaning. From the absurdly 
spicy (“Ninja” sushi rolls made with fresh habaneros, cayenne peppers and 
wasabi oil) to the ridiculously pricey (the $175 burger made with Kobe beef, 
black truffles and foie gras), Tom learns the secrets of these out-of-this-world 
eats from the chefs at all the locales. 


Kid In a Candy Store 

Join Adam Gertler, the epitome of a big kid in a candy store, as he travels coast to 
coast and proves that some of the coolest, quirkiest and tastiest treats come from 
the world of sweets. In this new series, he'll introduce us to the people and places 
creating whimsical confections and desserts to satisfy your sweet tooth. From wild 
and wacky twists on traditional favourites, like deep-fried cupcakes or sweet beet 

ice cream, to the most scrumptious and creative candy, cakes and frozen snacks in 
America, this sweet joyride will make you feel like a kid again. 


Audience Profile 


Demographic Profile 


% of A18+ AMA, English Canada 
BBM Canada PPM Data (Aug30-Dec5/10) 
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More likely to: 
e Enjoy going to the bar/pub (118), fine dining (125), going to e Use their media/MP3 or mobile device to text (108 mobile), for 
professional sporting events (122), musical concerts (111) and the photos (126 mobile), use GPS (151 mobile), email (124 mobile), 
casino (118 past 4 months) download (171 mobile) and listen (115 media/MP3) to music and 


e Exercise regularly (110), play individual/team sports (142), enjoy download (148 mobile) and watch (135 mobile) video 
gardening (113) and travel 4+ nights in their own province (109), e They spend $10,000+ on home improvements (139) and $30,000+ 
out of the province (125) and in the US (156) on a vehicle in the past 2 years (113) 


e Spend time online streaming TV (130) and other video (108), 
listening to radio (129), visiting social networking sites (108), 
playing online games (121) and sending instant messages (110) 


Source: BBM Canada PPM Data (F10 = Aug30-Dec5/10) / English Canada/Comp% of Adults 18-54 


Key Research Findings 


e Record growth of 26% AMA over last Fall with gains across most dayparts 

e Moved into the top 10 in key demographics: A25-54, A18-49, F18-49 and F25-54 

e Diners, Drive-In and Dives continues to be the #1 program and experienced audience growth over last Fall 
e The latest edition of Top Chef grew 12% over last Fall 

e 67% of viewers rank Food Network among their favourite channels - more than any other specialty channel! * 
e Ranks #1 for attentiveness to ads* 


e Food Network audiences are more likely to care about the advertising, and be inspired to make 
purchases, than audiences of any other specialty channel* 


Source: BBM Canada PPM Data (FO9 = Aug31-Dec6/09/F10 = Aug30-Dec5/10) / Total Canada/Adults 25-54 unless otherwise noted 
*Source:Specialty Engagement Study, SRG/Canwest, Nov. 2009 W25-54 
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